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This lobby has a surprise around the corner.
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This television can be mechanically lowered to leave
your aquascape unobstructed:
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This apartment complex chose to enliven its hallway.

For some, the challenge of interior
design seems to have peaked. With a con-
fusing range of furnishing choices and
wallcoverings available to suit any theme
from Mongolian yurt to Parisian boudoir,
with enough cash you can create any inte-
rior space you wish. It might come as a
surprise that remain fresh ways to impress
guests and make a statement with décor.
Okeanos Aquascaping offers gorgeous
marine and freshwater aquascapes that
blend expertly into any interior to create
an eye-catching conversation piece with-
out dominating or distracting.

Martin Schapira has been planning
fresh and saltwater aquaria since age ten,
and has turned a lifelong passion into a
profitable enterprise. His company
Okeanos, named after the 'world ocean'
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believed by the ancient Romans and
Greeks to encircle the earth, takes pride in
getting its clients aquaria as close as pos-
sible to nature. Traveling to Egypt and the
Caribbean to research marine and fresh-
water ecosystems first-hand, Martin now
designs aquascapes to accurately emulate
their natural counterparts. °cWe emulate
caves found in reefs around the world us-
ing live rock, white sand and handpicked
coral. Thereal trick to aquascaping is that
it should not look like it was done by hu-
man hand - it should look like it all just
fell into place asitisfound in the wild.”
Busy New York executiveswith little
time for regular snorkeling trips to the
Maldives can now, thanks to Okeanos,
enjoy similar vistas in their Soho
penthouses, with the added bonus of be-

ing able to modify and tweak this minia-
ture ecosystem in accordance with their
own personal taste. Similarly, Okeanos can
add a centerpiece to hotel and serviced
apartment lobbies on the lookout for an
eye-catching feature to greet guests. From
private bathrooms to restaurant dining
halls, a well-designed aquascape is often
all the feature you need. Martin Schapira
attests that there's no chance of an
aquascape getting boring - on the contrary,
it is a chance to own “an ever-changing
piece of living art. Every day there will be
change, growth and movement.”

While you certainly need space to
establish alarge aguarium, Okeanos offer
arange of innovative options allowing your
aguascape to naturally integrate with the
existing dimensions and limitations of
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An azure aquarium adds a flourish to an eleganticream color scheme.

space. Even reasonably small tanksrequire
complex filtration, but Okeanos'
aquascapers are resourceful in finding
places to conceal the messier side of their
elegant creations without impacting their
effectiveness - garages, dressers and wall
units can all be adapted to house the mass
of pipesand filters. For example, in amod-
estly-sized paneled lounge, the problem of
where to put the flatscreen television after
the installation of alarge marine tank in
front of the sofa was elegantly solved by
having thetelevision abletoroll up in front
of the aquarium at the touch of a button.
Nothing good on? Tap the remote and you
can instantly switch over to live aguatic
entertainment.

Okeanos' customization to client
specification meansthere'slittle margin for
error, especially when clients can expect
to invest anything from $15,000 to the low
millions in anew aguarium. Often designs
are ripped up in the pre-planning stage
because the designers aren't happy with the
way things are going. A recent New Jer-
sey project featured $75,000 worth of
hand-picked corals and marine life - with
that kind of outlay for something finely
balanced as a marine ecosystem, it issim-
ply inexcusableto allow designer errors to
slip through the net, meaning Okeanos'
master designers remain at the centre of
decision making from paper to penthouse.
Asmost of their high-profile clients are not
aquascaping hobbyists, Okeanos also ex-
pertly maintain and service 90% of the
aquaria they design to allay any client
worries about upkeep.

While the bulk of their current cli-
ents remain in North America, Okeanos
have recently expanded operations
overseas, designing aquascapes in Israel
and Italy. Martin Schapira himself con-
fesses that “| always wanted to travel to
China. | love the culture and can't wait to
learn more about it.” Committed to bring-
ing his lifelong passion to new places,
Martin and his partners at Okeanos are
more than happy to travel overseasto per-
sonally oversee the installation and design
of new aquascapes, sourcing first-rate lo-
cal expertise to handle maintenance and
servicing. If paintings and scul pture seem
too static - for atruly unique piece of cus-
tomized living art, look no further than
Okeanos. *

Contact information:

521 West 26th Street Suite 600 New York,
NY 10001

Tel: +1 212 244 9555
www.okeanosgroup.com
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